
BE IN TO WIN A TRIP FOR TWO 
TO SEE TOTTENHAM HOTSPUR 
IN LONDON!
Buy any eligible insurance, add AIA Vitality and you’re in the 
draw to win.
T&Cs apply.
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AIA Vitality ‘Be in to win a trip to London’ Campaign - Terms & Conditions   

Overview

For a limited time, AIA New Zealand Limited (AIA) is offering 
customers the chance to win a trip for two to London to see 
Tottenham Hotspur play Arsenal at the Tottenham Hotspur Stadium, 
or 1 of 50 Tottenham Hotspur prize packs (Campaign). To go in to 
the draw, you must take out a qualifying AIA insurance policy, and 
attach AIA Vitality to the policy, between 8 January 2024 and 29 
February 2024. The policy must be issued by 8 March 2024.   

Qualifying policies are:

AIA

•	 AIA Living – Personal

•	 AIA Living – Business

•	 AIA Private Health

•	 AIA Private Health Plus

•	 AIA Cancer Care 

•	 AIA Start-Up Income Protection

Please note that voluntary group AIA Living products are included 
in this promotion. Replacement of any existing AIA policy without an 
increase in cover is not included in this promotion.

AIA insurance policies are underwritten by AIA. All applications are 
subject to individual consideration. Conditions apply.

Details of the Major Prize and Secondary Prizes (Prizes) are listed 
below. The terms and conditions (Terms) for the Campaign are also 
set out below. These Terms are specific to this Campaign and do not 
apply to any other Campaign or competition run by AIA. These Terms 
must be accepted in order for the prize winners to receive the Prizes. 
If the Terms are not accepted by the prize winner, the applicable 
prize will be forfeited, and another winner will be drawn. 

Please take the time to read the Terms as they contain important 
information about the Campaign including eligibility criteria and key 
dates. 

Prizes

Major Prize 

The Major Prize consists of a trip for two to London, United Kingdom 
which includes the following:

a.	 Economy class return flights for 2 passengers to London, 
United Kingdom, departing from Auckland, New Zealand. The 
Major Prize Winner (Major Prize Winner) and their nominated 
travelling partner will need to make their way to and from 
Auckland International Airport at their own cost. Travel dates are 
to be determined by AIA when booking the travel for the Major 
Prize.

b.	 5 nights’ accommodation for two in a double/twin room in 
London in a 4-star hotel of AIA’s choosing, subject to room 
availability. 

c.	 Two match tickets to see Tottenham Hotspur play Arsenal at 
Tottenham Hotspur Stadium on Saturday 27 April 2024 (Game). 
Game date may be rescheduled by the organisers to Sunday 
28 April 2024 or Monday 29 April 2024. Tickets will be valid on 
whichever date the specified Game occurs.

d.	 Money (pre-loaded on to a pre-paid debit or travel card) as 
a contribution towards food and transportation at $300 NZD 
per day, with a combined total value of $1,800 NZD. The debit 
or travel card used is in no way associated with AIA or the 
Campaign. Any costs associated with the debit or travel card are 
not included as part of the Major Prize.

e.	 Transport from the hotel to the Game at Tottenham Hotspur 
Stadium and return transport from the Game back to the hotel 
following the match. 

f.	 The Major Prize Winner and their nominated travel partner can 
choose to attend either a Tottenham Hotspur Stadium Tour, or 
Tottenham Hotspur Stadium Dare Skywalk. This will be decided 
by the Major Prize Winner when booking the Major Prize. This 
must be redeemed during the travel period to London for the 
Game. 

(together the “Major Prize”)

Major Prize conditions include but are not limited to: 

a.	 The Major Prize is non-transferable, non-refundable, and cannot 
be exchanged for cash. If the Major Prize winner is unable or 
unwilling to accept the Major Prize, a new winner will be drawn. 

b.	 The Major Prize Winner and their nominated travelling partner 
may extend their trip subject to flight availability. Any additional 
costs associated with extending the trip will be entirely at the 
Major Prize Winner’s expense.

c.	 If the Major Prize Winner is unable or unwilling to nominate a 
travelling partner, the Major Prize will be altered for travel of 
a single party (the Major Prize Winner). The unused portion of 
the Major Prize will not be redeemable in any other way and will 
simply be deemed unused. 

d.	 All unstated costs relating to the Major Prize as detailed above 
are specifically excluded from the Major Prize.

e.	 The Major Prize Winner and their nominated travelling partner 
must hold, or be able to obtain before booking flights, a valid 
passport (and visa if necessary).

f.	 The Major Prize Winner and their nominated travelling partner 
must not be subject to any conviction or court order which would 
prevent them from legally entering the overseas destination.

g.	 The Major Prize Winner’s nominated travelling partner must be 
18 years and older, or if younger than 18 years, the nominated 
travelling partner must have their parent(s) or guardian(s) 
permission to travel with the Major Prize Winner.

h.	 If the Major Prize Winner is unable to travel for the specified 
Game, there is the potential of transferring the Major Prize to 
a Tottenham Hotspur home game in the 2024/2025 Football 
season, at the sole discretion of AIA. This would mean 
transferring all aspects of the Major Prize to align with the dates 
of the later game.

i.	 By accepting the Major Prize, the Major Prize Winner must 
agree to grant AIA exclusive permission to use their name(s), 
photographs, videos, voices, and likeness in connection with the 
Major Prize and for future promotion and marketing purposes 
relating to AIA and AIA Vitality, and waive any claims to royalty, 
right or remuneration for such use. 

j.	 The nominated travelling partner of the Major Prize Winner must 
also agree to sign a release (Release) granting AIA exclusive 
permission to use their name(s), photographs, videos, voices 
and likeness in connection with the Major Prize and for future 
promotion and marketing purposes relating to AIA and AIA 
Vitality, and waive any claims to royalty, right or remuneration for 
such use. If the nominated travelling partner is younger than 18 
years, the parent(s) or guardian(s) of the nominated travelling 
partner must be agreeable to sign the Release.
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Secondary Prize 

There are 50 Secondary Prizes to be won. The Secondary Prize 
consist of a Tottenham Hotspur gift pack (Gift Pack) which includes:
a.	 Sports Holdall;
b.	 Stainless Steel Water Bottle;
c.	 Notebook;
d.	 Cooling Towel; and
e.	 Cap

(together the “Secondary Prize”)

Each Secondary Prize Gift Pack will be posted/couriered to the 
Secondary Prize Winner at the address provided in the Secondary 
Prize Winners insurance application, provided that address is in 
New Zealand. If the address in the insurance application is not in 
New Zealand, AIA will request an address in New Zealand that the 
Secondary Prize Gift Pack can be posted/couriered to. 

AIA does not accept any liability for non-receipt of Secondary Prize 
Gift Packs. 

Terms 

1.	 This Campaign is run by AIA Services New Zealand Limited 
on behalf of AIA, with its head offices at 74 Taharoto Road, 
Takapuna, Auckland.

2.	 To be eligible to enter the prize draw, the following criteria apply. 
By satisfying these criteria you become an Eligible Customer:

a.	 An application must be submitted to AIA for a new AIA Living 
– Personal, AIA Living – Business, AIA Private Health, AIA 
Private Health Plus, AIA Cancer Care, or AIA Start-Up Income 
Protection policy, (“Eligible Policy”) between the dates of 8 
January 2024 and 29 February 2024 (Campaign Period); and

b.	 This Eligible Policy must have the AIA Vitality programme 
attached to it; and

c.	 The resulting Eligible Policies must be issued by 8 March 
2024; and 

d.	 The resulting Eligible Policy must be in force and have the 
AIA Vitality programme attached to it at the time of the Prize 
Draw; and

e.	 The application must not be for the replacement of an 
existing policy (or benefit) underwritten by AIA, unless there 
is an increase in cover as part of the replacement; and

f.	 The application must be for a New Zealand resident; and 

g.	 The application must be for a person aged 18 years and older as 
at the date of application.

3.	 All Eligible Customers will automatically be entered in the draw 
to win a prize. 

4.	 If an Eligible Policy is for more than one life assured, only the 
life assured with the AIA Vitality programme attached will be 
deemed an Eligible Customer and entered into the draw. If all 
life assureds under the Eligible Policy have the AIA Vitality 
programme attached, each of those life assured will be deemed 
Eligible Customer’s and be entered into the draw individually. 

5.	 The Prize draw will take place on Monday 11 March 2024. The 
winners will be drawn by a random number generator. 

6.	 The Major Prize Winner will be contacted on Wednesday 
13 March 2024. Secondary Prize Winners will be contacted 
between Wednesday 13 March and Friday 29 March 2024.

7.	 Any winner who does not wish to accept a prize or are unwilling 
to confirm the acceptance of these Terms upon being drawn 
as a winner, is entitled to forfeit the prize and another Eligible 
Customer will be drawn. 

8.	 There are 51 prizes to be won: 1 Major Prize (Major Prize) and 
50 Secondary Prizes (Secondary Prize). Details of the Major 
Prize and the Secondary Prize as detailed above. An Eligible 
Customer can only win one prize.

9.	 Prize winners will be contacted using the details provided in 
their AIA insurance application. 

10.	The Major Prize and Secondary Prizes are non-transferable, non-
refundable and cannot be exchanged for cash. 

11.	AIA reserves the right to amend, vary or discontinue the 
Campaign at any time, for any reason (which does not need to 
be disclosed) and amend these Terms. This includes substituting 
or varying the Major and/ or Secondary Prize for another similar 
prize as AIA deems appropriate. All decisions made in relation 
to this Campaign will be made by AIA at its sole discretion, all 
decisions are final, and binding and no correspondence will 
be entered into. If AIA cannot reasonably run the Campaign as 
planned for any reason, AIA may cancel the Campaign. 

12.	 If AIA make any changes to the Campaign as per clause 11 of 
these Terms, AIA will post updated Terms and Conditions online 
at www.aia.co.nz. 

13.	For the avoidance of doubt, existing policy holders and AIA 
Vitality members as at 8 January 2024 are not eligible for the 
Campaign, unless they take out a new eligible policy or replace 
an existing policy with an increase in cover as part of the 
replacement and attach AIA Vitality, satisfying the criteria set out 
in clause 2 to become an Eligible Customer. 

14.	For the avoidance of doubt, Starter Plans are not eligible for this 
Campaign.

15.	For the avoidance of doubt, ASB life, trauma, income protection 
and health insurance policies are not eligible for this Campaign. 

16.	AIA employees, executives or board members, their spouses or 
de facto partners, and their immediate family are not eligible to 
enter this Campaign.

17.	  Acceptance of a prize is deemed acceptance of these Terms.

18.	To the fullest extent permitted by law AIA will not be liable to 
any person for any damage or loss, liability, personal injury, 
or disappointment suffered by any prize winner or Eligible 
Customer whatsoever (including but not limited to both direct 
and consequential losses) as a result of or in connection with the 
Campaign. 

19.	AIA may collect and use personal information (including names, 
contact details and other personal information required in 
connection with entry into the Campaign) for the purposes 
of administering the Campaign, verifying Eligible Customers 
details, and contacting prize winners. AIA will collect, use, and 
hold personal information in accordance with AIA’s current 
Privacy Statement which can be found at www.aia.co.nz/privacy 
and all other legal obligations, including under the Privacy Act 
2020. In order to request access to, or correction of, personal 
information, please contact AIA’s Privacy Officer at  
NZ.Privacy@aia.com.

20.	These Terms are governed by and are to be construed in 
accordance with New Zealand law and shall be subject to the 
non-exclusive jurisdiction of the courts of New Zealand. 

21.	All questions regarding eligibility for the Campaign and these 
Terms, or any dispute arising in connection with the Campaign 
should be addressed to AIA for resolution. Any decision made 
by AIA in relation to the Campaign (including in relation to any 
dispute) is final, and no correspondence will be entered into. 
Failure by AIA to enforce any of its rights does not constitute 
waiver of those rights.

www.aia.co.nz/privacy
mailto:NZ.Privacy%40aia.com?subject=

